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INTRODUCTION

Project’s purpose
The aim of the project is to develop an all-encompassing
content marketing campaign for Green Gatherings,
emphasizing the promotion of sustainable outdoor
experiences and eco-friendly picnic products. 

Project Goal
The goals of the project include building brand awareness,
actively engage the target audience, and generate interest
specifically in biodegradable picnic products.
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02MARKET RESEARCH & ANALYSIS

UVP Refinement

Diverse Appeal

Competitive Edge

Environmental Focus

 The Unique Value Proposition (UVP) of Green Gatherings, which is "To
create biodegradable products that are easily accessible, enjoyable, and
contribute to environmental conservation," can be adjusted based on
insights from competitors and the target market

Place a strong emphasis on accessibility and enjoyment to attract a broad
spectrum of consumers, including millennials, urban residents, and Baby
Boomers.

Emphasize the advantage of competitive pricing in comparison to rivals
like BioFutura, targeting budget-conscious shoppers.

Strengthen the commitment to environmental causes, aligning with the
ethical preferences of the target market



03BRAND GUIDELINES

Key Values

Brand Voice & Tone

Mission

Tagline

Green Gatherings is committed to fostering sustainability through
solutions-oriented practices, building a vibrant community, and ensuring
accessibility for all

Conscientious,Caring and Fun. We believe in making sustainable choices
enjoyable and engaging. Our brand exudes a sense of fun, inclusivity, and
irreverence.

Our mission is to create the best sustainable and biodegradable solutions
that connect people to each other through gatherings and to our planet
through shared respect for nature. 

Celebrating Life, Preserving Nature
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BUYER PERSONA
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Silvie, a well-educated professional
and mother of three in Europe, seeks
to be a positive example for her kids.
Passionate about outdoor activities
and reducing screen time, she follows
nature and travel content on Facebook
and Instagram. Politically liberal, Silvie
values sustainability and wants to
instill social and environmental
consciousness in her children

Green Gatherings aligns with her
goals by offering sustainable
solutions and promoting outdoor
experiences. By utilizing our
products, Silvie can effortlessly
integrate these values into her
family's daily life, fostering a socially
and environmentally conscious
upbringing for her kids.



LONG-FORM BLOG POST
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URL: 

Tittle:

https://dikshaportfolio2.wpcomstaging.com/blog/

5 Simple Ways to Reduce Plastic Waste at Home



LANDING PAGE
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URL: https://dikshaportfolio2.wpcomstaging.com/blog/



EMAIL 1
07

Green Gatherings welcome email

Subject Line: Introducing Green Gathering
- For Sustainable Picnics



EMAIL 2
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Green Gatherings Discount Email

Subject Line: Because We Love You –
Flash Sale Today



EMAIL 3
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Green Gatherings Christmas Email

Subject Line: Sustainable Christmas Gift
Packages for Your Loved Ones
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For the "Green Gathering Welcome Email," the open rate was 66.7%. This
suggests that the subject line and content were compelling, capturing the
attention of the majority of recipients. Factors contributing to this rate could
include a relevant and appealing subject line, personalized content, and the
audience's interest in sustainable gatherings.

For the "Discount Email," the open rate is not explicitly provided, but we can
assume it was successful since there were 7 opens out of 12 recipients.
Contributing factors might include a sense of urgency implied by the "Flash Sale
Today!" subject line and engaging content.

For the "Sustainable Christmas Gift Packages" email, the open rate was 66.7%.
Similar to the first email, this high open rate indicates that the subject line and
content were compelling, likely appealing to the audience's interest in
sustainable Christmas gifts.



CONCLUSION08

Throughout the project, I've advanced through various phases, such as
executing market research, establishing brand messaging guidelines,
developing buyer personas, and posting blog content and product
landing pages on WordPress.

Key accomplishments involve consolidating market insights, fine-tuning
brand messaging, constructing adaptable buyer personas, and
effectively utilizing WordPress to publish compelling content. These
successes have significantly contributed to strengthening my
understanding of digital marketing fundamentals, equipping me with a
structured approach for its execution.

This experience has not only enhanced my hands-on skills but also
deepened my proficiency in navigating the technical intricacies of
digital marketing.



THANK YOU


